Beauty
Beauty and attraction are used interchangeably in common language. Although different concepts, it is generally agreed that humans are attracted to beauty.
This enchantment has intrigued the big minds of history. There is a traceable path to our modern notion of what beauty is.

1. Platonic Idealism
Plato proposed the world of forms of which our world is an imperfect shadow of. 
The Form of Beauty; pure eternal standard of beauty itself, uses physical objects as conduit. This imbibes the object with a property which we see as beautiful.
Plato’s proposition of physical traits that manifest the idea of beauty are as follows; they form the beauty standards of Greek Antiquity and their impact persisted through Rome, Renaissance, and the Western World.
· Harmony and Proportion
· Order and Measure 
· Unity in Diversity
These are not beauty themselves as he would say, but these help bring the idea of beauty forth.

2. Aristotelian Teleologism
Aristoteles agreed with Plato on Harmony, Order and Proportions. But he disagreed that beauty’s source was out of this world but that it was immanent in a beautiful object. This is no denial of universality of beauty. Rather he proposes objects are beautiful when they fulfil their purpose/nature (telos) well.
The limbs, height, and width of the body must be such that they fulfil their purpose well. Harmony ensures each part makes the whole coherent. It is objective and can be measured by ratios. This constitute the ratio ideals in Greek statues. He formally allowed for science and art to capture beauty. The Golden Ratio of the Renaissance draws inspiration from such ideas on beauty.

He denies beauty being from a single fixed point in an ideal plane. Both a Wrestler and a Marathon runner are beautiful, their limbs, statures, proportions are different, as they have different purposes, but they both evoke beauty.

3. Aquinas’s Catholic Interpretation
Aquinas’ Ideas greatly shaped Renaissance thinkers. His work relied on interpreting the Aristotelian works through a catholic lens. Simply put, for Aquinas, beauty was participating in God’s plans. 
He identified 3 points constituting beauty:
· Integritas/Wholeness: Complete in what it is meant to be (under God’s Order)
· Proportio: Proportions mirror the ideal plans of creation
· Claritas: [Unique to Aquinas] The essence of the object shines forth.
· 
4. Theories of Aesthetics
Alexander Baumgarten pioneered the field of aesthetics as the science of sensory knowledge. This corresponded to the rise in the consumption of art by the nouveau riche, justifying an effort to define “good taste”.
Beauty he says is grounded in sensory experiences, accessed through feelings, not pure reason. It is perception-based, and not mathematically/geometrically defined. 
A certain arrangement of the object like symmetry, harmony, order, tends to make the perception of the object, accompany a feeling of clarity, completeness, and harmony. This is valid across observers irrespective of subject. 
Beauty depends on a subject, but its perception is still objective such that the objects evoking beauty interact with the human sensory apparatus similarly. This assumes human share the same cognitive apparatus for the perception of beauty. 
For example, all humans, experience lemon as sour-tasting, but each person’s interpretation of sour varies. But the lemon remain sour-tasting.
An interesting corollary of this is the sensitivity of human perception implies a threshold where minor asymmetries don’t contribute to perception. Or an off-proportion that does not break the whole harmony??? But what about zooming in and increasing scrutinization rampant on modern social media?

5.Evolutionary Psychology
Beauty here is reconciliated with attraction, or physical attraction, for human beauty. Traits seen as beautiful are associated with genetic fitness (neoteny, symmetry), resource acquisition/survival (broad shoulders, muscle mass), and fertility (youth, wide hips). For non-human beauty, landscapes with water are seen cross-culturally as beautiful owing to ease of access to resources at that location.
5. Humean Subjectivism
Hume denies objectivity of beauty as if it is a property inherent in an object, but it is a sentiment in the mind perceiving it. Beauty for him is pleasure in perceiving the object.
He does not deny universal consensus, but says that although subjective in origin, good judges qualify an object as beautiful as their judgement are more refined, consistent, and sensitive to the work’s features. Consent of a panel of these judges across culture and history tend to form an objective idea of an object’s beauty even if beauty is subjective.
For Hume, an object’s symmetry, proportions, harmony does not suffice to qualify the object as beautiful only insofar of its effect on perceivers. Human minds like symmetry due to ease of processing, and is why they see such as beautiful, same as humans liking the in-group, and attracted to people with power. They will tend to find these people beautiful.
On the standard of taste and Of the beautiful and deformed
Hume argues that people do not respond uniformly to the same proportions. Else we would see the convergence of all statues or works of art towards a singularity.
For example, Greek Statues have faces divided in thirds horizontally and fifths vertically. 
The nose should be one-fifth the face’s width. This is seen across Greek statues. In Indonesian statues, we see the base of the nose slightly larger than one-fifth. This apparently corresponding to cultural conditioning and experience.

6. Romantic and Existential views
These view beauty as dependent on personal meaning, emotions, and imagination.
It says that it is a subject’s emotional make up that determine what is beautiful.
This resonates with loving someone make them appear very beautiful.
They deny universal objective standards but explain wide consensus of judging someone as beautiful based on shared culture, imagination, and emotional make up.

7. A Marxist view of beauty
Beauty takes its form based on the societies’ mode of production and not universal aesthetics standards. 
Shared material conditions give rise to similar experiences, Ideologies give rise to beauty norms reproduced in media, education, culture. Ruling class aesthetics tend to be dominant and imposed. 
An Aquiline nose in Roman times associated with power and nobility is now corrected today through expensive surgical procedures.

8. Kantian Subjective Universalism
Kant argues that beauty isn’t a property of an object, but it still demands universal agreement. Subjective in origin and normative in claim.
Kant proposes beauty not to belong to an object but as arising in the mind of the observer. It arises in a “free play” between imagination and understanding. 
Imagination presents the object in a non-rigid way and understanding tries to apply concepts to organize the perception without settling on one.
This creates the feeling of beauty in the mind according to him. This feeling of pleasure belongs to the mind and not the object.

But such judgement still claims universality
However, the judgment that something is beautiful or sublime is made with the belief that other people ought to agree with this judgment — even though it is known that many will not. The force of this "ought" comes from a reference to a sensus communis, a community of taste.
Kant- Critique of Judgement, 1790 (§19-§22)
He differentiates beauty from agreeable being judgements based on inclinations alone (“This apple is good”) and good/ethical judgement which are taken as they are, like moral laws.
The beautiful and the sublime are the other two modes of judgement which even if false, ask of universal consensus in a subjective judgement.
The judgement of beauty has no proof, like can’t say it is beautiful because it has such a property, but that judgement demands universality based on assumed shared human cognitive faculties.

Kant further distinguishes between free and adherent beauty. Free beauty comes from an object seeming beautiful despite having no purpose in mind while adherent beauty is tied to a purpose in mind, hence justifying its beauty.

Another judgement claiming universal subjectivity is the sublime. It overwhelms the senses and imagination and involves initial fear, then awe/pleasure as one recognizes the supremacy of one’s rational faculty.
Examples: Mathematical sublime initially overwhelms, like infinity, vastness, but eventually being able to grasp that vastness through reason generates pleasure. Dynamic sublime involves the likes of natural powers like oceans, and storms, initially threatening, but later gives rise to a feeling of moral superiority because reason can assert itself independent of nature’s might.
Like the feeling of braving a storm, or swimming in the sea, or climbing a mountain, or walking and feeling small in a snowstorm, small yet still beauty in surviving and going through it.
Both beauty and sublime claim universal validity; beauty emphasizes harmony within the mind (extend to others through Theory of the Mind) and the mind’s supremacy over nature in feelings of sublime.

9. Cultural Relativism
Different beauty standards exist and are in flux. Objective beauty would not allow for different body ideals (fat of renaissance and leanness of now) or different aesthetics, western/Greek symmetry and Japanese wabi sabi.
10. Nietzsche’s Valuation as Beauty
For Nietzsche, beauty had nothing to do with the object, but a valuation imposed upon them. Life-affirming forces were tied to objects, hence making their perception beautiful. 
11. Dispositional Theory, Intersubjectivism and Neuroscience [Modern]
Beauty requires two part, one objective and the other subjective. Beauty is then the object’s power to produce pleasure in a subject under ideal, receptible conditions.
Shared neural pathways allow for some traits to result in pleasure in the brain, like symmetry, while other traits are culture and exposure dependent. 
12. Capitalism
To put simply, beauty is what markets and generates value and money the best. But it also allows for cross-culture, and globalization that follows it through trading widens the standards of beauty. With focus on individualism engendered by capitalist philosophies, beauty becomes simultaneous multiplicities in trying to appeal different demographics, insofar as the idea of that beauty can be captured and profits generated by the capitalist.
















Beauty amidst the Culture of Social Medias
Folk psychology, socio-evolutionary psychology, and neuroscience both reach similar conclusions to human’s valuation of physical attractiveness. 
The face is the point used to assess physical attractiveness primarily, followed by body shape, with stature being context-dependent. This tend to be valued for long-term mating strategies with the hierarches inversed for short-term ones.
Neuroscience identified the Fusiform Face Area (FFA), and the Orbitofrontal Cortex (OFC), with the latter activating more strongly with faces perceived as attractive compared to attractive bodies. Behavioural studies also found facial attractiveness to be a strong predictor for global attractiveness.
The reason they give for justifying high investment and specialisation of neuronal resources is for prediction of genetic fitness. A more symmetric face signifies higher genetic stability, low likelihood of disease, and such..
I believe there is a point not considered in the hypotheses which the questions answered. It shows that humans tend to value the face more than the body but gives an explanation which is not satisfactory.

It is humans who value the face more, biology treats it as a constellation of organs like any other body parts. To evaluate fitness, the hands or the reproductive organs serve as better cues to assess fitness for people, hunted with their hands, and reproduced with these organs. Agreed, a failure in the latter isolates from reproduction mechanically, so lack of neuronal investment in assessing that is justified, but the hands, and eyes, and noses are used to interact with the environment. Shaping these in a way that would provide better survival chances would cause convergence to a singularity, like all hands looking similar, so would all faces; there is less pressure in the parts of the face but more selective pressure on the sum of all parts; harmony. The beauty of such a face is taken with great value.
People are naturally attracted to beauty. Eastern philosophies of beauty suggests a beautiful face as one which is inviting. I suppose we value the face because we are social creatures. It is the interface that allows us to access the social web, parallel to the survival needs, the aim of this ethereal web could be interpreted towards the flight of humanity, but I think that the face is valued because it precisely is the point of interaction for society and embracing community, and mutual love devoid of survival needs.

Nowadays, we see the face completely opposed to its original purpose stated. Like money, a face card is used to deny others, and elevate one above others, merely held as a resource to symbolise difference instead of communion. 
